Welcome to Communication 202

Public Speaking
Instructor: Kristine Cabral

Office:  Davis 405

Office Hours: 

Phone: 874-9413
Email: cabral@uri.edu
Required Text: Sellnow, D. (2004). Confident Public Speaking 2nd ed. New York: Wadsworth Publishing.

Course Description: Communication 202 is an introductory course with an emphasis on oral communication theory and practice. The course provides a basic understanding of the significance of oral communication as well as instruction and practice in the basic skills of public speaking. The course is intended to help students develop skills in speaking, organizing thoughts, and critical analysis. Major emphasis is placed on the preparation and presentation of formal speeches.
Course Objectives: by the end of this course, you should:

· Have a basic understanding of the history and significance of the study of rhetoric

· Discern what are appropriate, ethical, and worthy topics for public address

· Understand the importance of audience adaptation in communication 

· Know how to research and gather evidence for a speech

· Know how to organize evidence into a well-structured and fluent speech

· Understand the basic theories and components of persuasion

· Learn how to create and incorporate sound reasoning into persuasive arguments

· Learn how to write a bibliography

· Develop confidence while speaking

Academic Integrity: Academic integrity is the pursuit of scholarly activity free from fraud and deception and is an educational demand of this institution.  Academic dishonesty includes, but is not limited to: plagiarism, fabrication of information or citations, facilitating acts of dishonesty by others, submitting the work of another person or work previously used, or tampering with the academic work of another student. I consider cheating abhorrent and inexcusable. Any student found engaging in acts of dishonesty will fail this course.

Attendance Policy: This course is based upon your attendance as a speaker and a listener.  Attendance and participation are mandatory for this class. Each student is allowed two unexcused absences; the third absence results in a five-point deduction from your final grade; the fourth absence results in another five-point reduction, and five or more absences results in failure of the course. If you have a legitimate reason for being unable to meet this requirement (i.e. medical problems, family emergencies) please come and see me.  * If you are absent on a day when you are scheduled to give a speech, and have not contacted me beforehand, you will receive a zero for the assignment. If you do contact me to tell me you will be unable to speak on your scheduled day, you must have a doctor’s note, obituary, or other verifiable reason for not being here. 

Distribution of Grades:
Speech of Introduction                          5%

Informative Speech                             20%

Sales Speech                                        15%

Persuasive Speech                               25%
Test (s)                                                 30%

Participation                                          5%

General Information about the Class

1) You will present four speeches this semester. The first speech will be a speech of self-introduction. The second will be an informative speech. You will inform us about an topic of social significance. The third speech will be a sales ad for a product that you have created. The last presentation will be a persuasive speech on a topic of contemporary social significance. More details regarding speech requirements as the summer progresses. 

2) All speeches will be videotaped. 

3) Proper dress is required on the day of your speech. This means: no ripped clothes, no baseball hats, no inappropriate tee shirts (i.e. offensive language or pictures), no revealing shirts, preferably no jeans, and please, no gum chewing!  

4) Show courtesy to your fellow students.  If you are late getting to class on a day when speeches are assigned, please wait for the speaker to finish her or his speech before you enter the room. *When someone is giving a speech there should be no gum popping, granola bar packages opening, page flipping, book reading, sleeping, staring out the window, rehearsing of one’s own speech, etc. Treat fellow students the way you want to be treated on the day you speak.

5) I will not allow speeches involving nudity or x-rated material.  If you are going to show something graphic or potentially offensive to your audience (i.e. holocaust, animal cruelty) you have an obligation to forewarn your audience about the material.  Also, speech topics including: “how to cheat,” “how to make a fake ID,” and, “the fastest way to get drunk” are not permitted in my class. 

93-100 = A       76-74 = C

90-92 = A-        73-70 = C-

87-89 = B+       69-67 = D+

86-84 = B         67-60 = D

83-80 = B-        59 or below = F

79-77 = C+        
Summer 2006 Schedule (Tentative)

________________________________________________________________________

WEEK 1:  This week: we begin with an intro to the course, a discussion about ethics, self-introductory speeches, discussion about how to overcome speech anxiety, and begin brainstorming speech topics. Read chapters 3 & 5 

6/27 Intro to course (read chapter 3 tonight and prepare for self-intro)

6/28 Self Introductory speeches, reducing speech anxiety 

6/29 Choosing a speech topic & Chapter 5

6/30 Music speech & computer lab

________________________________________________________________________
WEEK 2: This week: we will be learning how to organize a speech. You must read chapters 7, 8 & 9

7/3 chapter 7 & 8

7/6 chapter 9

_______________________________________________________________________

WEEK 3: This week: Test, Speeches, and begin second half of semester. Read chapter 6 and pp. 369-374

7/10  Test 1 (chapters 3, 5, 7, 8, & 9)

7/11  Informative Speeches & begin part II of class – advertising and persuasion

7/12  The psychology of selling (read chapter 6 & pp. 369-74 beginning with “Monroe’s Motivated Sequence” and read the entire packet I handed out)
7/13  Sales cont. 

________________________________________________________________________WEEK 4: This week:  Sales speeches and persuasive speech chapters 15 & 16

7/17 
7/18 Sales speeches & Discuss guidelines for the next speech

7/19 chapter 15

7/20 chapter 16 must have a persuasive speech topic and prepare an audience analysis over the weekend

________________________________________________________________________

WEEK 5: This week:  Test and final speeches
7/24 audience analysis

7/25 Test (chapters 6,15,16, and handout on visual aids)

7/26 Persuasive speeches

7/27Persuasive speeches






