
Student Nurses 

Association 

    Five junior students from the 

URI College of Nursing at-

tended the 56th annual Na-

tional Student Nurses Associa-

tion Convention in Grapevine, 

TX this March. The students 

Elsa Fennelly, Christina 

Boucher, Heather Hudon, 

Sarah Parente, and Jen Scranton 

are all members of the SNA 

executive board.  

     The trip was graciously 

funded by the Student Affairs 

Committee, Dean Dayle Jo-

seph, and the Student Nurses 

Association. 

     Our time at the convention 

was spent in various seminars, 

awards presentations, and group 

sessions that were led by nursing 

leaders from all over the country. 

There were opportunities to net-

work with other nursing stu-

dents from all over the country, 

which was very exciting. 

     We learned a great deal about 

professional development, 

graduate and doctoral degree 

programs, portfolio develop-

ment, mentoring programs, mal-

practice insurance, relaxation 

techniques, and the importance 

of humor and leadership in nurs-

ing. 

     As part of our commitment 

to the SNA, we plan to incorpo-

rate the things that we learned at 

various SNA meetings through-

out the semester. If these topics 

are of interest to you contact 

your class SNA representative 

and keep your eyes posted for 

SNA meeting advertisements! 

SNA Members represent URI at the 
56th annual NSNA Convention  

The SNA will continue their annual 

sweatshirt drive next semester with 

the blue College of Nursing sweat-

shirts. We have gotten word that 

many of you want us to sell nursing 

T-shirts. Since we have tried this 

idea in the past and failed -  we 

decided that we are going to let you 

help us! This fall we will have a T-

shirt design contest in which you 

design what goes on the front and 

the back of the t-shirts. You can 

choose the colors, graphics, and 

logo - but remember all shirts 

but be approved by the college 

so stick to approved logos that 

are listed on the NSNA website. 

All designs are due September 

29th and the winner receives 

their t-shirt 

for free along 

with other 

prizes. Good 

luck! 
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Schedule: 

Monday, Sept 15 

@ 12:15 

Monday, Sept 29 

@ 12:15 

Friday, Oct 17 

@ 12:15 

See you there! 

   On Friday April 18 the SNA 

sponsored an end of the year 

Faculty Appreciation Lunch-

eon to thank the faculty and 

staff of the College of Nursing 

for all of their hard work and 

dedication this year. 

    The luncheon was catered 

by the URI Dining Services. 

During the luncheon the stu-

dents who went to the NSNA 

Convention presented what 

they learned from the trip and 

explained how they planned 

to apply that information to 

SNA events next semester.  

     It was an enjoyable after-

noon for everyone involved. 

Thank you to all who at-

tended and helped make this 

luncheon a possibility! 
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President - Elsa Fennelly 

Vice President - Christy Boucher 

Treasurer - Sarah Parente 

Secretary - Heather Hudon 

Senate rep - Kathrine Holland 

Events/Fundraising Chairs -  

    Amy Guadagnoli  

    Stephanie Blakely 

Membership/ PR -  

      Renee Cacchiotti 

       Kathryn Hughlock 

Website Designer - JR Fowler 

SPRING  

   SEMESTER 

2008 

 The SNA wishes The SNA wishes The SNA wishes The SNA wishes 

everyone a safe and everyone a safe and everyone a safe and everyone a safe and 

fun summer.          fun summer.          fun summer.          fun summer.          

See you in the fall!See you in the fall!See you in the fall!See you in the fall! 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing ma-

terials, such as press releases, 

market studies, and reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newsletter 

to a Web publication. So, when 

you’re finished writing your 

newsletter, convert it to a Web 

site and post it. 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several tools 

you can use to draw shapes 

and symbols. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture 

or graphic. 

Caption describing picture 

or graphic. 

or make predictions for your 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers or 

vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 

“To catch the reader's 

attention, place an 

interesting sentence or 

quote from the story 

here.” 
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This would be a good place to insert a short paragraph about your 

organization. It might include the purpose of the organization, its 

mission, founding date, and a brief history. You could also include 

a brief list of the types of products, services, or programs your or-

ganization offers, the geographic area covered (for example, western 

U.S. or European markets), and a profile of the types of customers 

or members served.  

It would also be useful to include a contact name for readers who 

want more information about the organization. 

Organization 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

We’re on the Web! 

example.com 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

here. You may want to refer 

your readers to any other 

forms of communication that 

you’ve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday of 

the month, or a biannual char-

This story can fit 175-225 

words. 

If your newsletter is folded and 

mailed, this story will appear 

on the back. So, it’s a good 

idea to make it easy to read at a 

glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 

You can either compile ques-

tions that you’ve received since 

the last edition or you can 

summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of 

managers in your organization 

ity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or 

graphic. 

University of New Hampshire 


