ALCOHOL AWARENESS PROGRAMS
Programs for Responsible Drinking:

· 1-800-TAXICAB
Brewers offer consumers a national taxi dispatch service and an easy to remember phone number when planning safe or alternative transportation.  Radio spots, point-of-sale and packaging materials promote the 1-800-TAXICAB service.
· Anna’s Ride Home
The Anna Armstrong White Foundation operates Anna’s Ride Home in partnership with local bars and taxicab companies. The goal is to establish a way for people to enjoy themselves with our great beers, and then get home safely. We helped to launch this free cab voucher program, now in 32 bars in the Puget Sound area of Washington State. The program has kept more than 4,000 intoxicated drivers off the road since 2003.

· 21 Means 21
The national "21 Means 21" advertising campaign was developed to communicate that brewers do not want the business of America's youth.  For retailers, the "21 Means 21" message on point-of-sale materials reinforces the importance of checking IDs.

· Respect 21
Respect 21: Preventing Underage Access is a comprehensive program which focuses on numerous avenues to help keep alcohol out of the hands of minors.  The program provides educational resources prepared by experts for parents and other concerned adults such as Let's Keep Talking retail signage to remind adults not to give alcohol to minors and to tell them the legal penalties in their states for doing so; and retailer training tools to help stop illegal sales to minors.

Programs for Servers of Alcohol:

· ServSafe Alcohol
This program is part of the multidimensional training program for restaurant managers provided by the National Restaurant Association's Educational Foundation. Its curriculum focuses on preventing alcohol abuse situations, including underage purchases. The course is available through various colleges and universities and state restaurant associations

· Good Sport
Through communication, training, and management techniques, the "Good Sport" program helps stadium operators, team owners, and concessionaires prevent disruptive crowd behavior at stadium events, street festivals, concerts and other special events.

· Learn2Serve
This program is a leading provider of government accredited online certification training courses and employer learning management and reporting systems.  Learn2Serve courses are created for hotel, restaurant, bar, convenience store, and grocery employees and managers.  Learn2Serve includes interactive and self-paced alcohol seller and server certification.
· Operation I.D.
This program provides a variety of materials to support retail establishments, including a driver's license identification guide with examples from all 50 states, snap-on plastic wristbands, and pocket-sized "We-I.D." cards in an effort to end underage drinking.

· TIPS (Training in Intervention Procedures for Servers of Alcohol)
Developed by Dr. Morris Chafetz, founding director of the National Institute on Alcohol Abuse and Alcoholism, TIPS trains servers and sellers of alcohol beverages in techniques for serving alcohol responsibly by properly checking IDs, preventing drunk driving and avoiding other alcohol abuse situations. The industry is responsible for training nearly 250 servers per day in TIPS techniques throughout the year

Programs for the College Campus:
· BACCHUS (Boosting Alcohol Consciousness Concerning the Health of University Students) 
The BACCHUS Network is a university and community based network focusing on comprehensive health and safety initiatives. It is the mission of the 501c3 non-profit organization to actively promote student and young adult based, campus and community-wide leadership on healthy and safe lifestyle decisions concerning alcohol abuse, tobacco use, illegal drug use, unhealthy sexual practices, and other high-risk behaviors. Affiliates are concerned with the health of their students, their institution, and their community.

· National Collegiate Alcohol Awareness Week
NCAAW is an annual week of education and awareness activities held on more than 3,000 campuses nationwide every October. The U.S. brewing industry has been a charter sponsor of the event since its inception in 1984. In addition to local support from beer wholesalers, the "Know When To Say When" Poster Competition awards $20,000 for responsibility poster concepts.

· Bloomsburg University of Pennsylvania's "Drunk Driving Daze"
The program focus is impaired driving. Main objectives: 1) Provide accurate information to students about peer drinking patterns; 2) Provide a non-threatening and non-harmful simulated drunk driving experience; 3) Collect data about student knowledge of the harmful effects of alcohol, state laws and actual peer behaviors.

A driving course with stop and caution signs, crosswalks, pedestrians, right and left curves is set up in an outside open area. Each participant takes a “driver’s written exam” that contains questions about peer alcohol consumption, driving and alcohol dangers, state alcohol and driving laws, and general information about alcohol. The participant is then given a “driver’s license” (a ticket to enter the driving course). Each participant drives a golf cart through the course; later, the participant repeats the course wearing Fatal Vision™ goggles. Then, the participant is given citations for the various driving offenses he made. Participants will be asked to rate their experience and comment. Each participant is given a waste bag for his/her car printed with a DUI message and filled with information about the PAWS group, the Drug and Alcohol Awareness Network (DAWN) Office and campus and community services.  

· Hastings College's "Safe Rides"
Program goals and objectives: 1) Provide a safe ride home from college sponsored events; 2) Community service project for volunteers; 3) Lower the incidence of drinking and driving. 

The program offers Hastings College students a safe ride home from parties, college events and from restaurants/bars/clubs throughout the community. Organizers previously registered the event with the Students Association. The drivers are volunteers who drive one of the fleet of college vans that Hastings College provides. The drivers are provided dinner from any fast food restaurant as compensation and incentive for their time. 

· Jacksonville State University's "Have a Safe Spring Break"
Program goals and objectives: 1) Identify the dangers of drinking and driving; 2) Identify the need to promote safe sexual activities; 3) Promote the use of sunscreen to minimize damage from UV rays.

· College of Southern Maryland's "Road Ready Road-E-O"
A Volkswagen Beetle could be driven through a cone track and a mechanical alteration delayed the car’s response to the driver’s ability to steer, simulating what could happen if you drive under the influence of alcohol.  
· University of Virginia's "Sober Driver Rewards Program"
A number of restaurants on the Corner provide free non-alcoholic drinks for students who pledge that they are the sober drivers for their group.
Joint Projects and Community Outreach:
· Alcoholic Beverage Medical Research Foundation
ABMRF is the largest independent non-profit foundation in North America devoted solely to supporting research on the effects of alcohol with studies ranging from drinking behavior of youth, problems of drinking and road safety, familial influences on the development of drinking practices, and genetic influences on drinking. Over the past 25 years, ABMRF has worked to shift the emphasis in alcohol research from a problem-oriented to a population-based approach.

· WRAP(Washington Regional Alcohol Program)
WRAP is a nationally acclaimed public/private sector coalition that fights drunk driving and underage drinking in greater Washington, D.C. Formed in 1982, WRAP informs and educates the public through a variety of programs, including the annual Holiday Sober Ride Program, which has been credited with reducing drunk-driving incidents.

· MADD’s Diversity Programs
Drunk driving doesn’t discriminate – it affects men, women and children from all walks of life. MADD has a number of culturally specific programs and materials designed to help save lives and prevent injuries in Hispanic, Native American and African American communities.

· "Drunk Driving and its Consequences" DVD in Korean
A DVD in Korean explaining the consequences is ready to be distributed. Contact the organization and it will send it to your home for free.
· National Association of Children of Alcoholics. Website for Children of Alcoholics Teens
The mission of the organization is to advocate for all children and families affected by alcoholism and other drug dependencies. In a word, they help kids hurt by parental alcohol and drug use. They work to raise public awareness, to provide leadership in public policy at the national, state, and local levels, to advocate for appropriate, effective and accessible education and prevention services, to facilitate and advance professional knowledge and understanding. 
In the website for Children of Alcoholics Teens, Teens talk about the reality of living with alcoholic parents

· Hero Campaign for Designated Drivers®

Planning ahead to choose a designated driver is the option most customers prefer when it comes to being safe and avoiding drunk driving. The Hero Campaign was created in 2000 to honor the memory of U.S. Naval Academy Midshipman John Elliott, who was tragically killed by a drunk driver.

The purpose of the HERO Campaign for Designated Drivers is to promote the use of sober designated drivers to prevent drunken driving tragedies throughout our country. In cooperation with schools, businesses, law enforcement agencies, and other community-based organizations, we ask you to help keep drunk drivers off our highways.

View restaurant/tavern recruiting program
View Hero promotional materials supplied to participanting restaurant and taverns
View general promotional activities and materials
· Red Ribbon Week
Ribbon Campaign promotes a focused awareness about the toll drugs take in our families and communities. Today, millions of Americans wear Red Ribbons or wristbands during the last week in October to demonstrate their commitment to substance abuse prevention and the promotion of safe, healthy lifestyles.

It is an awareness campaign designed to motivate parents, teachers, students and to learn more about the problems created by alcohol, tobacco, and other drug use in their own communities and to take action to reduce the number of lives damaged or destroyed by substance abuse.

· Connecticut Clearinghouse
Connecticut Clearinghouse is the statewide library and information center on alcohol, tobacco, other drugs, and mental health. The mission of the Clearinghouse is to support substance abuse prevention, intervention and treatment efforts by providing reliable and unbiased information.
· Party Planning Tips for an Alcohol-safe and Drug-free Holiday Season
Party planning tips for an Alcohol-Safe and Drug-Free Holiday Season to Remember: Avoid making alcohol the focus of social events. How to be a responsible host. Receipts for a fun party

· American Council for Drug Education
ACDE has an exciting range of educational programs and services designed to engage teens, address the needs of parents, and provide employers, educators, health professionals, policy-makers and the media with authoritative information on tobacco, alcohol and drugs.
· Materials for Health Professionals


A physician’s guide to youth substance abuse


Tools for mental health practitioners 

· Materials for Parents


Tips for talking to your child about drugs


Drugs &Pregnancy


Signs & Symptoms on drugs use

· Materials for College

TAP, a national campaign targeting alcohol related issues on collage campus. (An integral part of the campaign is its online component.  The site was designed to serve the needs of college students and campus health professionals.  It provides valuable information about alcohol and the body, alcohol and relationships, alcohol and student life, and the impact of other people's drinking (including friends and family members) on students.)

· Materials for Youth


Drug knowledge quiz


Drugs& the body


Facts about drugs

· Materials for Employers


Substance abuse prevention in the workplace


Model workplace programs

· Campaign to Eliminate Drunk Driving
The purpose of the program is to make alcohol-related traffic fatalities drop down. The coordinated strategies used to accomplish the goals are: 1) Intensive high-visibility law enforcement ; 2) Full implementation of current alcohol ignition interlock technologies, including efforts to require alcohol ignition interlock devices for all convicted drunk drivers; 3) Exploration and development of advanced vehicle technologies that would prevent drunk driving. These technologies must be moderately priced, absolutely reliable, set at the illegal BAC limit and unobtrusive to the sober driver; 4) Mobilization of grassroots support.

· Court Monitoring Program
The program aims to: 1) Improve court accountability of drunk-driving cases; 2) Compile information on how DUI/DWI cases are handled nationwide; 3) Identify gaps in the legal process; 4) Communicate public interest and concern about DUI/DWI cases; 5) Use data collected to improve the legal system.

Programs for Parents:
· Facts & Conversations Series by the Health Alliance on Alcohol
A 3 year brewer-sponsored partnership with the New York Presbyterian Healthcare System, including White Plains Hospital and the Morgan Stanley Children's Hospital, will develop a series of topic-related conversation brochures/issue papers about alcohol. Each brochure will include a 'how to' have a conversation with parents/children, family, mentors, guidance counselors/health instructors, and among adults.
· Let's Keep Talking
A free discussion guide for parents and consumers explains everything from how to drink responsibly to having a family discussion about alcoholism and alcohol abuse.
Programs for Motorcyclists:
· Motorcycle Dial-A-Ride, Inc.
Motorcycle Dial-A-Ride, Inc is a non-profit 501C3 volunteer organization established in 1990 to educate Minnesota motorcyclists about the consequences of riding and drinking, to encourage the use of intervention methods to prevent impaired riders from riding, and to provide a safe free ride service to motorcyclists in Minnesota as a final intervention method.
Motorcycle Dial-A-Ride, Inc. is a free service available in the state of Minnesota on weekends and holidays from 6:00 PM on Friday through midnight on Sunday starting the last weekend of April through the last weekend of October. Including the legal holidays of Memorial Day, Fourth of July, and Labor Day.

Motorcyclists in the state of Minnesota who call the toll free number, 1-888 DIALRID(E) or 1-888-342-5743 during the hours of service, Motorcycle Dial-A-Ride Inc. will dispatch a volunteer equipped to transport the motorcyclist, passenger, and their motorcycle from a public establishment to the rider's home or local accommodation.

Program Materials are available at the web page.
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